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SECTION 1:
The Village Brand



1.1. THE VILLAGE BRAND
Understanding The Village Brand

Village is part of Far East Hospitality’s vision
‘to create a portfolio of premier hospitality brands
that are more relevant yet elegant to a new
generation of travellers’. Far East Hospitality
is a leading hotels and residences operator
in Singapore.

Our brand mission is to create distinctive
hospitality offerings that deliver exceptional value
and memorable experiences for our guests.

Village is a mid-tier range of hotels and residences
located in the fringe of the CBD or a unique
neighbourhood, with the aim of providing guests
with an immersive local experience.
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1.2: THE VILLAGE BRAND
Brand Positioning

The Village brand by Far East Hospitality reflects the
unigueness of the urban neighbourhood where the
property is located. The brand delivers memorable
experiences that enable guests to live like a local
through three brand pillars - eat like a local, play
like a local and explore like a local.

Each property draws inspiration from its
surroundings and incorporates those elements
into its aesthetic design. As each property adopts
the personality of the locale it is in, guests are
immediately transported to a different world the
moment they arrive.

Charming, friendly and cultural - these unique
qualities define the Village experience. A stay at
the Village is a journey of discovery where every
moment is a treat for the senses and an opportunity

to experience what it is like to ‘Live Like A Local’.

TAGLINE

L.ive Like A Local



1.3: THE VILLAGE BRAND
Brand Essence

We seek locales with an interesting heritage and
thrive on the stories that make each destination
unique. These elements create an interesting stay
that grants our guests the experience of living like
a local.
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1.4: THE VILLAGE BRAND
Brand Values

Our core values inspire all that we do. It is a way of
life, evident in our design approach to the details
that shape our guest experiences.

Contemporary

A Village property can sit comfortably as a new or
heritage building, while bringing forth a contemporary
character through its interior design and furnishings.

Charming

Our local knowledge, connections and inspirations
are drawn from the charming districts where each
property is located.

Local
Our service staff are well-equipped to connect guests
to local sights and cultural delights.

village
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1.5: THE VILLAGE BRAND
Brand Pillars

.
Eat
Exciting menus offer a wide selection to satisfy

any palate. Get a taste of the world, from local

favourites to signature international fare.

Play

Enjoy and experience a multicultural blend of
attractions and activities the city has to offer.
It is love and play all year round.

Explore

An adventure awaits - Immerse in the city’s
sights and sounds and under-the-radar spots

for an experience like no other.




1.6: THE VILLAGE BRAND
Our Target Customers

Village guests are value oriented business and leisure
travellers. They are individuals who seek authentic
experiences with an enriching stay.

As urban explorers, our guests favour convenience,
functional facilities and prompt service.

village
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SECTION 2:
The Master Logo



2.1: VILLAGE LOGO
The Master Logo

Our master logo is as shown on the right. It is
a key element of our brand that represents who
and what we are. The master logo is the preferred
version for all applications. It consists of the
following three components: The symbol, the
wordmark and descriptor.

THE SYMBOL

village

THE WORDMARK
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THE DESCRIPTOR



2.2: VILLAGE LOGO
Logo Clear Space Guide (Horizontal)

The zone surrounding the logo must always be
free of text and graphic elements to enhance the
brand identity clearly.

Please note that this minimum clear space must
be proportionate to the height of ‘The Wordmark’
in the logo.

The area around the logo must always be kept
clear of other text or graphic elements. A buffer
zone, which is “v” on all four sides of the logo
must be maintained. No text or graphic element
should invade this buffer zone.

3.7x

1.3x

0.65x
0.2x



2.2: VILLAGE LOGO
Logo Clear Space Guide (Vertical)

The zone surrounding the logo must always be
free of text and graphic elements to enhance the
brand identity clearly.

Please note that this minimum clear space must
be proportionate to the height of ‘The Wordmark’
in the logo.

The area around the logo must always be kept
clear of other text or graphic elements. A buffer
zone, which is “v” on all four sides of the logo
must be maintained. No text or graphic element

should invade this buffer zone.

3.5x%

1.1x




2.3: VILLAGE LOGO
Logo Minimum Size

The minimum size of the height for the Village
logo with locator must be no less than 22mm as
indicated for Vertical logo, and 32mm width for
Horizontal logo.

For collaterals, corporate gifts, amenities, and
etc, the size of the logo may be scaled as small as
legibility permits. However, this will be subjected

to the approval of the corporate brand team.
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2.4: VILLAGE LOGO
Logo Colour Elements

It is important to use our primary colour in the
appropriate proportions as shown on the right.
This is also the preferred version of the logo to

be used for all communications.

Pantone 872C
C40 M48 Y77 K17

village
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2.5: VILLAGE LOGO
Colour Versions

The visual identity of our brand creates lasting
impressions, and colours are an essential
component. The appropriate use of the following
variations helps customers to identify and

remember us.

Full Colour Process Logo (CMYK)
This is the preferred version for use across all
communications and whenever possible, a white

background should be used.

Full Colour Process Logo (RGB)
This is the preferred version for use across web.

Greyscale Logo
The logo can be reproduced in this manner for
mono communications - Black.

village

BY FAR EAST HOSPITALITY

village

BY FAR EAST HOSPITALITY

village

BY FAR EAST HOSPITALITY



2.6: VILLAGE LOGO
Reversed Colour Logo

Keyline versions can be used if the logo is
required to be reversed - Pantone 872C, Pantone
431C, Black, Pantone 212C, Pantone 1495C and
Pantone 3252C. It must also be on a solid colour
background as shown.

‘ | I I ‘ | I I
BY FAR EAST HOSPITALITY BY FAR EAST HOSPITALITY

Pantone 872C Background Pantone 212C Background

‘ | I I ‘ | I I
BY FAR EAST HOSPITALITY BY FAR EAST HOSPITALITY

Pantone 431C Background Pantone 1495C Background

" | I I " | I I
BY FAR EAST HOSPITALITY BY FAR EAST HOSPITALITY

Black Background Pantone 3252C Background




2.7: VILLAGE LOGO
Logo Usage on Colour Backgrounds and Images

The Village logo should always appear on a white Correct Usage
background when possible. When the use of an image
background is necessary, always ensure that the
background is uncluttered for the highest visibility

of the Village logo. Vi I Iage

BY FAR EAST HOSPITALITY

village

BY FAR EAST HOSPITALITY

village

BY FAR EAST HOSPITALITY

Incorrect Usage




2.8: VILLAGE LOGO
Incorrect Logo Usage

The schematics shown on the right are incorrect ways

to use the logo and should be avoided.

BY FAR EAST HOSPIT)

Do not alter the proportions of the logo

Do not use any other font not specified by
the Village Typeface.

Do not use any other colour not specified
in the Village Corporate Colours. The
specified colour of each logo component
should also be maintained consistently.

villa
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Do not switch the order of the components
in the Village logo.



2.9: VILLAGE LOGO
Logo Lockup

The Village logo can be placed on the bottom right
hand corner for all above-the-line materials such as
press ads and magazine ads.

From

SGD158"

er night (single occupancy)
Rates are subject to 10% service
charge and 7% G5T

Comfortsin the City

Sed ultrices cros lob ortis varius posuere. Pracsent laorect aat lor
rutrum pretium. Phasells lacinia egestas neque posu vehice.
Ut tincidunt, enim non fringilla molestic, ligula mauris laorcet.

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Pracsent nulla purus, ia eget mi sit amet, tempus
pellentesque tell i cenenatis magna. Ut quis leo auctor, tempor tortor s

Justo urna, IS B MATUS B0t tempor lac lit. Etiam impardiet vab
nibh id Interdum tincidunt, sem enim condimentum ex, elelfend pretium odio saplen ot
in tortor placerat o @ nec & nunc. Sed finibus et dui at dictum. Aenean vitae luctus

wtrum velit. In quis aliqu am e

Please contact our sales manager for bookings

Vilage Hatel Katong .
25 Marin Paradn Singapors 443851 village
. +65 6422 6413 doxtiostareast com sy ( VisageHotels asia waru daro:
B astayviiage @ svitagensg Live Like & Laocal

From

SGD158™

per right (single cccupancy) Rates are
subject 1o 10% service chargs amd 7% GST

Comforts
in the City

Sed ultrices eros lob pures ortis varios
posuere. Pracsent laoreet at lor

rutrum pretium, Phasells lacinia egestas
neque posu vehie.

; v- d village

Live Like A Local




SECTION 3;:
Corporate Colours
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3.1: CORPORATE COLOURS & TYPEFACE
Corporate Colour Palette

Our colour palette is shown on the right. As process
colours may not accurately reflect our brand colours,
it should only act as a recommendation, and Pantone

colours must be used whenever possible.

We also strongly recommend the performing of test
proofs on your selected printing material to ensure that

the resulting colours are satisfactory.

The primary colour palette should always be applied on
all collaterals, and should there be a need for additional
colours for creative reasons, only the secondary colour

palette will be used.

PRIMARY PALETTE

Pantone 872C Pantone 431C Black

C40 M48 Y77 K17 C66 M52 Y44 K17 CO MO YO K100
R141 G115 B74 R92 G102 BI112 R35 G31 B32
#86704D #5C6670 #231F20

SECONDARY PALETTE

Pantone 212C Pantone 1495C Pantone 3252C
CO M84 Y20 KOS5 CO M55 Y85 KO C69 MO Y56 KO
R240 G77 B152 R255 G145 B51 R71 G213 B205

#F04D98 #FF9133 #47D5CD



3.2: CORPORATE COLOURS & TYPEFACE
Corporate Typeface

Freight Big Black

Freight Big Black is use for headline. The typefaces
specified beside are to be used for print and all
other creative collaterals to maintain typographic

consistency. Other fonts should not be used.

Gotham

Gotham font are use for bodycopy and sub-heads. The
typefaces specified beside are to be used for print and
all other creative collaterals to maintain typographic
consistency. Other fonts should not be used.

Times New Roman & Verdana
For Website use. Times New Roman must be used for

headline and Verdana is for bodycopy.

Freight
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abedefghijklmnopqrstuvwxyz
0123456789

Gotham Book

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz

0123456789

Gotham Medium

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

0123456789

Times New Roman

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

0123456789

Verdana

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz

0123456789
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Style Of Photography
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41 STYLE OF PHOTGRAPHY & TONE OF VOICE
Photography Style

Photography is not simply asacomplement to a copy-
driven campaign. It must reflect the utmost quality
and service that Village delivers when fulfilling its

guest’s needs.

Firstly, Village is not the average hotel, so
photography should not be clichéd. Even when
shooting still objects, interesting angles can be used

to create interesting perspectives.

Secondly, we should always aim for a premium look
and feel. Therefore, production values must be of the

highest quality and craftsmanship must be present.

Thirdly, distinct Asian touches must be strived for, in
our photography style. It should depict a celebration
of Asia’s best and demonstrate a strong sense of
understated elegance and personal touches that are

unique to our culture.

Overall, images should be uncluttered, contemporary
and understated. Ultimately, each image should make

the hotel guests feel totally rejuvenated.



41 STYLE OF PHOTGRAPHY & TONE OF VOICE
Photography Style

More photography examples with a

lifestyle theme.




4.2: STYLE OF PHOTGRAPHY & TONE OF VOICE

Tone of Voice

It is imperative to establish the right copy style
from the onset of our communications and keep it
consistent throughout. Because how you say it, is as
important as what you say, the tone of voice reflected

in copy is crucial in providing brand support.

VILLAGE is about delivering an experience. Therefore,
the copy should bring out the hotel stay experience
and not simply enumerate the hotel’s facilities.

You should always sound warm, reassuring and
understated. Some examples of words that can be
used to bring out the Village experience: welcoming,

sophisticated but genuine, personal touches.

Last but not least, there should always be a sign-off

statement with our branding tagline:

Live Like A Local

village
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Stationery



5.1: STATIONERY
Letterhead (Brand)

Size:
210mm (w) x 297mm (h)

Printing:
2c x Oc

Material:
Woodfree 100gsm

W vilage

Kl @stayvilage @ @villageinsg




5.1: STATIONERY
Letterhead (Property)

Size:
210mm (w) x 297mm (h)

Printing:
2c x Oc

Material:
Woodfree 100gsm

J village

Q,+65 6422 6413 [ infovhl sg @ villageHotels.asia
Bl @stayvil @villageinsg




5.2: STATIONERY
Envelope (DL)

Size:
210mm (w) x 100mm (h)

J village
Pr| nt|ng HOTEL KATONG

1c x 2¢c

Material:

Woodfree 80gsm

Front

Village Hotel Katong
© 25 Marin
G +65 6344 2200 (] info

Back




5.2: STATIONERY
Envelope (C4)

Size:
229mm (w) x 324mm (h)

Printing:
1c x 2¢

Material:

Woodfree 80gsm

J village

Front

Back



5.2: STATIONERY
Envelope (A3)

Size:
420mm (w) x 297mm (h)

Printing:
1c x 2¢

Material:

Woodfree 80gsm

J village

Front

Back



5.2: STATIONERY
Envelope (A4)

Size:
297mm (w) x 210mm (h)

Printing:
1c x 2¢

Material:

Woodfree 80gsm

J village

Front

Back



5.3: STATIONERY
Name Card (Brand)

Size:
90mm (w) x 55mm (h)

Printing:
2c x 1c

Material:
Grandeur Zen White 250gsm

Finishing:
Matt Lamination

Mary Koh
Communications Manager

Village Hotel Albert Court
Village Hotel Bugis
Village Hotel Changi
Village Hotel Katong

GOy o

Village Hotel Katong
25 Marine Parade
Singapore 449536

+65 6422 6413

+65 1234 5678
Mary.koh@fareast.com.sg
VillageHotels.asia
@StayVillage
@villageinsg

ITALITY

Live like a Local

Front

Back



5.3: STATIONERY
Name Card (Property)

Size:
90mm (w) x 55mm (h)

Printing:
2c x 1c Mary Koh © Village Hotel Katong
Communications Manager 25 Marine Parade
Singapore 449536
i +65 6344 2200
Material: S

[0 +651234 5678

Grandeur Zen White 250gsm 09 infovhk@fareast.com.sg
@ VillageHotels.asia
Finishing: 1 @stayVillage

@B @villageinsg

Matt Lamination

Front

\

village

HOTEL KATONG

Live like a Local

Back




SECTION 6:
Sales Collateral



6.1: SALES COLLATERAL
eDM Template (Generic)

This page shows you how to layout the
Brand Advertising Grid and its elements for a
Marketing eDM.

The specifications shown here are for standard eDM

template sizes.

From

SGD158"

e night (singie occupancy)
Raters ace subject to 10% sarvice
charge and 7% G5T

yin the City
tsin the City
Sed ultrices cros lob ortis varius posuere. Pracsent lnorect aat lor

rutrum pretium. Phasells lacinia egestas neque posu vehic.
Ut tincidunt, cnim non fringilla molestic, ligula mauris laoreet.

tempus

ar ved, faucibus nisl. Maurls

s

600 x 1000px
(reduced 50%)



6.1: SALES COLLATERAL
eDM Template (Partner)

This page shows you how to layout the
Brand Advertising Grid and its elements for a
Marketing eDM.

The specifications shown here are for standard eDM

template sizes.

From

SGD158"

e night (singie occupancy)
Raters ace subject to 10% sarvice
charge and 7% G5T

Comfortsin the City

Sed ultrices cros lob ortis varius posuere. Pracsent lnorect aat lor
rutrum pretium. Phasells lacinia egestas neque posu vehic.
Ut tincidunt, cnim non fringilla molestic, ligula mauris laoreet.

e _ _ ________________ === Une Like 4 kel _

Village otel Katong d i
5 Partner wi BT

[ p— ¢

L] 600 x 1000px
(reduced 50%)

|
i
I
I
i
|
I
i
|
I
I
|
i
|
|
I
I
i
I
I
i
|
I
I
|
i
I
|
i
|
|
I
|
i
|
I
i
|
I
|
!
T
I
|
-
|
|
|
|

L

2.3x



6.1: SALES COLLATERAL
eDM Template (Award)

This page shows you how to layout the
Brand Advertising Grid and its elements for a
Marketing eDM.

The specifications shown here are for standard eDM

template sizes.

s

From

SGD158"

e night (singie occupancy)
Raters ace subject to 10% sarvice
charge and 7% G5T

Comfortsin the City

Sed ultrices cros lob ortis varius posuere. Pracsent lnorect aat lor
rutrum pretium. Phasells lacinia egestas neque posu vehic.
Ut tincidunt, cnim non fringilla molestic, ligula mauris laoreet.

Award d i i

S _ === __ Une Like 4 kel _

600 x 1000px
LJ (reduced 50%) L



6.2: SALES COLLATERAL
Factsheet

This page shows you how to layout
the Factsheet.

Of City

of the three most exciting districts in Singapore - Boat Quay,
Clarke Quay and Robertson Quay. Guests may accentuate thelr expericnce
with Peranakan clements adorning the residence. Seenic room views
include the residence’s manicured tropical rooftop garden and the

eolonial-styled Subordinate Court,

In addition, complimentary shuttle service is provided to
Raffles Place, DBS Building, Temasck Tower, Suntee City and City Hall

every weekday morning.

210 x 297mm (reduced 40%)

VILLAGE RESIDENCE CLARKE QLAY

Back




6.3: SALES COLLATERAL
A5 Flyer (Generic)

This page shows you how to layout the
Brand Advertising Grid and its elements
on an A5 Flyer.

here are
Note that
regardless of the size of the poster, the

The specifications shown

for standard poster sizes.

generic Full Colour Logo must always
conform to the guidelines for Minimum

Size and Minimum Clear Space.

From

SGD158™

par right (single e<cupancy)
Fiates are subject to Kk service
charge and T% G5T

Comfortsin the City

rutrum pretium. Phasclls lacinia egestas neque posu vehic.
LUt tincidunt, enim non fringilla molestie, ligula mauris laorect.

t. Prassert

s loc

Front
210 x 148mm (reduced 60%)

Y

_

Special Promotions
Sed ultrices eros lob ortis varius posuere, Pracsent laorect aat lor

rutrum pretium. Phasells lacinia egestas neque posu vehie,

Couple Suites

From

SGD258"

Lorem ipsum dolor sit amet. consectetur adipiscing elit. Prassent rulla purus, iaculis

eget misit amet, tempus pellentesque tellus, Prain eget venenatis magna,

Family Suites

SGD350"

Lerem Ipsum delor sit amet. consectetur adipiscing elit. Pragsent milla purus, iaculis
eget mi sit amet. tempus pellentesque tellus, Proin eget venenatis magna, Ut quis leo

auctor, tempor tortor sed. faucibus nisl. Mauris justo urna,




6.3: SALES COLLATERAL
A5 Flyer (Partner)

This page shows you how to layout the
Brand Advertising Grid and its elements
on an A5 Flyer.

here are
Note that
regardless of the size of the poster, the

The specifications shown

for standard poster sizes.

generic Full Colour Logo must always
conform to the guidelines for Minimum

Size and Minimum Clear Space.

From

SGD158™

par right (single e<cupancy)
Fiates are subject to Kk service
charge and T% G5T

Comfortsin the City

rutrum pretium. Phasclls lacinia egestas neque posu vehic.
LUt tincidunt, enim non fringilla molestie, ligula mauris laorect.

Front
210 x 148mm (reduced 60%)

Y

_

Special Promotions
Sed ultrices eros lob ortis varius posuere, Pracsent laorect aat lor

rutrum pretium. Phasells lacinia egestas neque posu vehie,

Couple Suites

From

SGD258"

Lorem ipsum dolor sit amet. consectetur adipiscing elit. Prassent rulla purus, iaculis

eget misit amet, tempus pellentesque tellus, Prain eget venenatis magna,

Family Suites

SGD350"

Lerem Ipsum delor sit amet. consectetur adipiscing elit. Pragsent milla purus, iaculis
eget mi sit amet. tempus pellentesque tellus, Proin eget venenatis magna, Ut quis leo

auctor, tempor tortor sed. faucibus nisl. Mauris justo urna,




6.3: SALES COLLATERAL
A5 Flyer (Award)

This page shows you how to layout the
Brand Advertising Grid and its elements
on an A5 Flyer.

here are
Note that
regardless of the size of the poster, the

The specifications shown

for standard poster sizes.

generic Full Colour Logo must always
conform to the guidelines for Minimum

Size and Minimum Clear Space.

From

SGD158™

par right (single e<cupancy)
Fiates are subject to Kk service
charge and T% G5T

Comfortsin the City

rutrum pretium. Phasclls lacinia egestas neque posu vehic.
LUt tincidunt, enim non fringilla molestie, ligula mauris laorect.

Front
210 x 148mm (reduced 60%)

Y

_

Special Promotions
Sed ultrices eros lob ortis varius posuere, Pracsent laorect aat lor

rutrum pretium. Phasells lacinia egestas neque posu vehie,

Couple Suites

From

SGD258"

Lorem ipsum dolor sit amet. consectetur adipiscing elit. Prassent rulla purus, iaculis

eget misit amet, tempus pellentesque tellus, Prain eget venenatis magna,

Family Suites

SGD350"

Lerem Ipsum delor sit amet. consectetur adipiscing elit. Pragsent milla purus, iaculis
eget mi sit amet. tempus pellentesque tellus, Proin eget venenatis magna, Ut quis leo

auctor, tempor tortor sed. faucibus nisl. Mauris justo urna,




6.4: SALES COLLATERAL
A3 Poster

This page shows you how to layout the Brand
Advertising Grid and its elements on an A3 poster.
The specifications shown here are for standard
poster sizes. Note that regardless of the size of the
poster, the generic Full Colour Logo must always
conform to the guidelines for Minimum Size and

Minimum Clear Space.

From

SGD158™

per night (single occupancy) Rates are
subject to 10% service charge and 7% GST

Comfortsin the City

]
|
!
|
!
|
|
|
|
i
|
|
|
i
|
i
|
i
|
i
|
i
l
3 Sed ultrices eros lob ortis varius posuere. Pracsent laoreeta at lor
' rutrum pretium. Phasells lacinia egestas neque posu vehice.
j Ut tincidunt, enim non fringilla molestie, ligula mauris laoreet.
|
|
|
I
|
|
i
|
i
|
|
|
i
|
i
|
|
|
i
|
|
|
|
|
|
|
|
|
|
|
|

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Praesent nulla purus, iaculis eget mi sit amet,
tempus pellentesque tellus. Proin eget venenatis magna. Ut quis leo auctor, tempor tortor sed, faucibus

nisl. Mauris justo urna, lobortis nec metus eget, tempor laculis velit. Etiam imperdiet velit vitae dolor

pulvinar males vada.

Fusce dignissim, nibh id interdum tincidunt, sem enim condimentum ex, eleifend pretium odio sapien et

turpis. Duls at massa in tortor placerat posuere nec a nunc. Sed finibus et dul at dictum.

Please contact our sales manager for bookings.

Village Hotel Katong
25 Marine Para Singopore 429535 v village -5 -~
U, 465 6422 6413 ) infovhk@fareastcomsg (@ VillageMotelsasa 00 - 0 e |
b Blaswyvitage @ avilogeines _ _ ___ ______________________________| e Like A boeal
| ; 2.2«
i i
L] 210 x 420mm (reduced 34%) L



6.5: SALES COLLATERAL
Email Signature Banner (Tactical Promotion)

This page shows you how to layout the N B~
Email signature Banner.

Starting from SGD258++ per night

Click Here To Book Now.

A8 TN




6.5: SALES COLLATERAL
Email Signature Banner (Award Announcement)

This page shows you how to layout the

Congratulations to Village Hotel Katong for
Being Voted Top 10 Best SE Asia Hotel !

war ) " p Bl <tarting trom scD258++ per night () : ill -

] & (W viage

Logo Click Here To Find Out More. i
S ;_,,%,-_J ;-,f:. Sl B LivelLike \ Logal_

Email signature Banner.




SECTION 7:
Advertising Applications



7.1: ADVERTISING APPLICATIONS
Vertical Strip Ad

This page shows you how to layout the Brand
Advertising Grid and its elements on a Straits Times
Vertical Strip Ad.

The specifications shown here are for standard ad
sizes and can be adapted to similar ad sizes in

your region.

Note that regardless of the size of the
advertisement, the generic Full Colour Logo must
always conform to the guidelines for Minimum
Size and Minimum Clear Space.

Brand
162 x 540mm (Reduced 27%)

Ber night (5ingle oceupaney) Rates are
subject bo 0% service chargo and 7% GST

U e s
- Comforts
-in the City

ratrum pretium. Phasells lacinia ege
neque posa vehie,

X

~]2x

Property

From

SGD158"

per night (single aecupancy) RMTes are
subyect bo 0% sevvice chargo and 7% GST

womn 1S
e W AN
Comforts
in the City

ratrum pretium. Phasells lacinia ege
neque posa vehie,

I’ village

v Like 4 Loval




7.2: ADVERTISING APPLICATIONS
Half Page Ad (Horizontal)

This page shows you how to layout the Brand
Advertising Grid and its elements on a Straits Times
Half Page Horizontal Ad.

The specifications shown here are for standard ad
sizes and can be adapted to similar ad sizes in
your region.

Note that regardless of the size of the
advertisement, the generic Full Colour Logo must
always conform to the guidelines for Minimum

Size and Minimum Clear Space.

From

SGD158"

Br RiGh Csingle aecuBaney) Ratos are
Sutioct t 10% service eharge and 7% GST

l
|

1

|

: Sed ultrices eros lob purus ortls

1 varius posuere. Pracsent laoreet at
\ lor rutrum pretium.

; Phasclls lacinia cgestas neque
 posuvehic. Ut tincidunt. enim non
| fringilla molestie, ligula mauris
1

)

i

I

|

|

|

|

l

I

ocur sales manager for bookings
laoreet convallis odio non., = =

Brand
162 x 540mm (Reduced 27%)

[ 11.7x

“F3aX

| 11.7x

From

SGD158"

pir pight (single accupancy) Rates are
subject to 10% service chargs and 7% GST

Sed ultrices eros lob purus ortls
varius posuerc. Pracsent laoreet at
lor rutrum pretium.

Phasclls lacinia cgestas neque
posu vehie. Ut tincidunt, enim non
fringilla molestie, ligula mauris
laoreet convallis odio non.,

e v village
ahtaremstionsy B ViligeHotels sk oo

Live Like 4 Local

our sales manager for bookings

Property




7.3: ADVERTISING APPLICATIONS
Full Page Ad

This page shows you how to layout the Brand
Advertising Grid and its elements on a Straits Times

Full Page Ad.

The specifications shown here are for standard
ad sizes and can be adapted to similar ad sizes

in your region.

Note that the the
advertisement, the generic Full Colour Logo must

regardless of size of

always conform to the guidelines for Minimum
Size and Minimum Clear Space.

gl

From

SGD158"

per night (single occupancy) Rates are subject to
] 10% service charge and 7% GST

Comfortsin the City

Sed ultrices eros lob ortis varius posuere. Pracsent laorect aat lorem
rutrum pretium. Phasclls lacinia egestas neque posu vehic.
Ut tincidunt, enim non fringilla molestie, ligula mauris laoreet.

et rut it In quis aliqu am en

Please contact our sales manager for bookings

Brand
327 x 540mm (reduced 25%)

From

SGD158"

par night (single sccupancy)
Fatos are subject to 0% sorvice
L charge and T% GST

= !3
Comfortsin the City

Sed ultrices eros lob ortis varius posucre. Pracsent laorcetaat lor
rutrum pretium. Phasclls lacinia egestas neque posu vehic.
Ut tincidunt, enim non fringilla molestie, ligula mauris laorcet.

Property




7.4: ADVERTISING APPLICATIONS
Online Banners

This page shows you possible layout options on
how to layout the Brand Advertising Grid and its
elements for a Marketing Online Banner.

728 x 90px
'. Comforts in the City
T g g S SGD158"...
[

furegls ccmpancy) Fates arw sibject fo 10% serace charge asd 7% 631

W vitoge

Live Lok & Liseud

300 x 250px 160 x 600px

Comforts in the City
son SGD158 e

CHirg BocUBanCy) Rl e SULRE b BN, service Chmpe snd 7% 05T

Comforts
inthe City

Comfortsin the City
won SGD158" 0 nine

tsingle occupancy) Rates are sublect 1o 10% sorvice charge and 7% G5T

;1__7
: | &

Comfortsin the City

Sed ultrices eros lob ortis varius posuere. Pracsent laoreet a
lor rutrum pretium. Phasells lacinia egestas neque posu vehie.

Click Here To Book Now!

e v village




SECTION 8:
Operations



8.1: OPERATIONS
Key Card and Key Packet

Key Card Front Back

Size: @ R @
56mm (w) x 86mm (h) a

Printing:
2c x Oc

Material:
Premium Plastic Card

Finishing:
None M
village

HOTEL KATONG

Live like a Local

56 x 86mm (Key Card)



8.1: OPERATIONS
Key Card and Key Packet

Key Card Sleeve

Size:
60mm (w) x 90mm (h)

Printing:
lc x 1c

Material:
Grandeur Zen White 200gsm

.II Please keep your key card handy at all times.
VI age It has a security-enabled feature that controls

HOTEL KATONG access into the Hotel and guest floors.

Finishing:
Die cut, fold and glue to size
Live like a Local

Village Hotel Katong
5 Marine Parade Singapore 449536
0 +65 6422 6413

infovhk@fareast.com.sg @ VillageHotels.asia

n @StayVillage e @villageinsg

60 x 90mm (Key Card Sleeve)

Name:

— A v

village DI e T village e e e e village

e that controls
HOTEL KATONG - HOTEL KATONG . HOTEL KATONG

Live like a Local Live like a Local Live like a Local




8.2: OPERATIONS
In Residence Card

Size:
54mm (w) x 85mm (h)

Printing:
2Cc x 2¢

Material:
Grandeur Zen White 200gsm

Finishing:
Matt Lamination

Front

In Residence

village

HOTEL KATONG

Live like a Local

Village Hotel Katong
@ 25 Marine Parade Singapore 449536
0 +65 6422 6413
% infovhk@fareast.com.sg @ VillageHotels.asia
n (@StayVillage e (@villageinsg

Back

54 x 86mm




8.3: OPERATIONS
Paper Bag

Size:
250mm (w) x 350mm (h) x 100mm (d)

Printing:
3c x Oc

Material:
Grandeur Zen White 300gsm

Finishing:
Matt Lamination

W vieo

Live Like A Local

W viloe

Live Like \ Local

W v

Live Like \ Local

W e

Live Like \ Local



8.4: OPERATIONS
Note Pad

Size:
100mm (w) x 150mm (h)

Printing:
1c x Oc

Material:
Woodfree 100gsm

Finishing:
Compound Padding

J village

Live Like A Local




8.5: OPERATIONS
Conference Letterhead

Size:
210mm (w) x 297mm (h)

Printing:
2c x Oc

Material:
Woodfree 100gsm

Finishing:
None

J village

CONFERENCE NOTES

Q,+65 6422 6413 [ infovhl sg @ villageHotels.asia
Bl @stayvil @villageinsg




8.6: OPERATIONS
Welcome Card

Open Size:
210mm (w) x 297mm (h)

Closed Size:
210mm (w) x 148.5mm (h)

Printing:
4c x 2¢

Material:
Grandeur Zen White 200gsm

Finishing:
Matt Lamination

Nasi
Lemak

The rice is normally cooked with pandan leaves that give it a
aistinctive flavour. Traditionally, Nasi Lemak is served with a hot spicy
sauce (sambal), and usually includes various garnishes, including
roasted

rge for

The Village brand

Five
Stones

sBennteIs®

[E207 v 2

sbojjin '\

) 5

l’. Fuli
& Katong ~|

Joo Chia &
Katong

is the home of Peranakan culture in

ing from the blending of Chinese and Malay
families in the 15th century. The neighbourhood is packed with colourful shops,

local characters, and quiet charm. The main streets are frequent by diners

youthful entrepreneurship are visible as well, with modern cafes, and

Shops abounding. Visit Joo Chiat to take a break from the big city sights and

enjoy a relaxing afternoon with a laid-back and local vibe.

ge brand is about living like a local and one w

. Explore like a Local.

Five
Stones
Five stones is played by two or more players, using ve triangular cloth

attempt to catch them in dierent ways. When a stone is n

aught in
time or the player touches a stone that is supposed to be stationary, he
will 1ose his turn to the opponents. The winner is the one completing a

Set the most number of times.

The Village brand s about living like a local and one way to do it

is1o Play like a Local.




8.7: OPERATIONS
Taxi Information Card

Size:
54mm (w) x 86mm (h)

Printing:
2c x 2¢

Material:
Grandeur Zen White 200gsm

Finishing:
Matt Lamination

TAXI INFORMATION

village

HOTEL KATONG

Live like a Local

TAXI NUMBER:

City Cab Pte Ltd 6552 1111

Yellow Top Taxi 6293 5545
Trans-Cab Services Pte Ltd 6555 3333
SMRT Taxis Pte Ltd 6555 8888
Smart Automobile Pte Ltd 6485 7777
Comfort Transportation Pte Ltd 6552 1111

Premier Taxis Pte Ltd 6363 6888
Prim Car Rental & Taxi Pte Ltd 6778 0808

Please keep this card handy in the event that

your belongings are left behind in

the taxi. Enjoy getting around Singapore!

You may also dial 6-DIAL CAB (6342 5222) to
book a taxi from any of the above taxi companies.

54 x 86mm




8.8: OPERATIONS
Luggage Tag

Size:
78mm (w) x 177.5mm (h)

Printing:
2Cc x 2¢

Material:
Artpaper 200gsm

Finishing:
Hole punch and fold to size




8.9: OPERATIONS
Green Card

Size:
95mm (w) x 95mm (h)

Printing:
2Cc x 2¢

Material:
Grandeur Zen White 350gsm

Finishing:
Matt Lamination, Die-Cut to size

Y SAVE i
EARTH

Join us in our efforts to save the

environment. If you wish to have your

bed linen replaced. Please leave this
card on the bed.

Let’s Do Our Part For A Greener Earth

\’ village

HOTEL KATONG




8.10: OPERATIONS
F&B Food Tag

abp||IA A

Size:
105mm (w) x 148mm (h) Open

105mm (w) x 74mm (h) Folded
[PuweIe)) du.r)

Printing:
lc x 1c
Material:
Grandeur Zen White 250gsm 2 3%
B3> s
Finishing: YA} (\'{;}: A 5 ¢ 3¢
Matt Lamination '-;5{'%'\») (:;\;.\— ‘
) 34
\'.Tff,i

Créme Caramel )
Creme Caramel

4 0384
Sa peod
53¢ o)
1250 R ‘
(3. AR |
;;}kf’ .‘/:V\;i |
AYIA 2 |
€3¢ : %) ‘r
X3 village 9364 1 )
ARA, HOTEL KATONG A \ V|l|age
K30 i - 2
% 3
Y. 9 A
Open

Folded



8.11: OPERATIONS
Events Place Card

Size:
105mm (w) x 148mm (h) Open
105mm (w) x 74mm (h) Folded

Printing:
1c x 1c

Material:
Grandeur Zen White 250g9sm

Finishing:
Matt Lamination

Ms Tanaka

TABLE 1

v village

MOTIL KATONG

Folded

abp||IA r

I 4'TdV.L

eyeue] S|\

Ms Tanaka

TABLE 1

ooooooooooo

Open



8.12: OPERATIONS
Events Menu Card

Size:
210mm (w) x 100mm (h)

Printing: i

4c x 2¢ : J village : d village
b Live Like A Lagal . & Live Like o Local

Material:

Woodfree 100gsm Eat lJi kc
Finishing: X A L()Cal _ 0 ‘ qtetr 530059

None Loremnipgyn, dolorsit am , ipsul dolor sit amet jnvidunt ut
. fsitamet,
€lilr, Sed i n:nunwe”m:.j(o‘nseletur sadipscing elitr, sed diam m:;a o prat, s€d digm
e et ccusom et Jsto:
o eos €l d
juptud AL ve
S10
ng
: etur sadiPsc!
aksa amet, COMEE ¥ oot ut
Il.ofem josum 000 &' temo0t wet
diam
tr. sed
:nore etdolore ™7
513
. ipscind
s T0 setetur sadipsc!
" rloway : 1 idunt Ut
Cha |psumd°l . empor invid
Lorem =
; diam
elitr, Sed magnad
[aweeldom
§20
ing
Ricc consetetV’ =Lk ot
Chicken sit aMEL: 7 ooy invidu®
, g G007 it {
bere IF,‘s:;ia oo €
i n




8.13: OPERATIONS
NapKkin

Size:
450mm (w) x 450mm (h)

Printing:
1c x Oc

Material:
Serviette

Finishing:
None

abpj|

n

v

village




8.14: OPERATIONS
Drink Coaster

Size:
95mm diameter

Printing:
2c x Oc

Material:

Laminated Paper (surface),

EVA Foam (base)

Finishing:
None

Live like

a Local

Live like a Local

v

village

Live like a Local




SECTION 09:
Signage



9.1: SIGNAGE
Event Notice

This page shows you the event notice
on the right.

Size:
1920px x 1080px

welcome to the \Vedding
Celebration of John & Mary

4 Jan 2020, Saturday
6 to Tlpm
Saffron Ballroom

J village



9.2: SIGNAGE
Lobby TV

This page shows you the TV Powerpoint
design on the right.

Size:
1920px x 1080px

Welcome
To Village Hotel

Relax By The Pool
and Enjoy 10% Off
all Cocktails’




9.3: SIGNAGE
Welcome Guest Sighage

This page shows you the Welcome
Guest Signage

Size:
1920px x 1080px

Welcome

Mr Robert

oF Village




9.4: SIGNAGE
Facade Logo - Above Ground Level (Horizontal)

Above Ground Level

The zone surrounding the logo must always be free
of text and graphic elements to enhance the brand’s
identity in a clear way.

Please note the surrounding clear space should be no
less than the width of the 2X within the logotype. No
text or graphic should invade into this buffer zone.




9.4: SIGNAGE
Facade Logo - Above Ground Level (Vertical)

Above Ground Level

The zone surrounding the logo must always be free
of text and graphic elements to enhance the brand’s
identity in a clear way.

Please note the surrounding clear space should be no
less than the width of the 2X within the logotype. No
text or graphic should invade into this buffer zone.




9.4: SIGNAGE
Facade Logo - Eye Level (Horizontal)

Eye Level

When the ‘By Far East Hospitality’ Tag is used,
it should also have a clear space of 2X within the
logotype. No text or graphic should invade into this
buffer zone.




9.4: SIGNAGE
Facade Logo - Eye Level (Vertical)

Eye Level

When the ‘By Far East Hospitality’ Tag is used,
it should also have a clear space of 2X within the
logotype. No text or graphic should invade into this
buffer zone.




SECTION 10:
Others



10.1: OTHERS
Ribbon

The Village Ribbon is shown on

the right.

v village

v village

v village

" village

" village
" village

" village
" village
" village

" village
" village
" village




10.2: OTHERS
Pen

The Village Pen is shown on the right.




10.3: OTHERS
Umbrella

This page shows you the Umbrella design on
the right.




10.4: OTHERS
Wi-Fi Landing Page

This page shows you the Wi-Fi Landing Page.

i | T® ~e
Free Wi-Fi
To access, enter a
valid email address:

Having trouble logging in ?
Log In
Contact our front desk at
100’ for assistance
J village
HOTEL KATONG



10.5: OTHERS
Appendix of Property Logos

This page shows you the appendix of
property logos.

village

HOTEL CHANGI

village

HOTEL BUGIS

village

HOTEL ALBERT COURT

village village

. I I . l I . I I
RESIDENCE RESIDENCE RESIDENCE
CLARKE QUAY HOUGANG ROBERTSON QUAY

‘ I I
RESIDENCE
WEST COAST




